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Embrace chaos 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

It has changed the landscape… 



Source: Ofcom, August 2014 
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Yet, it has never won a general 

election on its own… 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

It has flattened hierarchies… 



‘We should 
communicate 
like 

insurgents.’ 

- Tom 
Fletcher, HM 
Ambassador, 
Lebanon 



#foxnewsfacts 
 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Yet, it brings people together… 



Why is it 
effective? 

Source: Edelman Trust barometer, January 2015 



Why is it 
effective? 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

It can tell a story and make change… 



Huma
n of 
New 

York: 
Meet  
Vidal 
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A resource for councillors  

who are missing out… 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

One piece of advice: speak human 



 

 
 

 
 

“There remains a perverse determination 

within PR to defend top-down behaviour in a 

flatter world. PR currently speaks to 

hierarchies in a world of networks.  

 

“It is not about loudhailer broadcasting or 

‘managing the message’ anymore. Shrill 

press releases are irrelevant in a world that 

sees through obfuscation and deceit. Building 

advocacy and activism within networks is the 

way forward.” 

 

Robert Phillips ‘Trust Me, PR Is Dead.’ 



 

 
 

Thank you! 
Any 

questions? 
 
 

Twitter: @danslee 
Email: dan@comms2point0.co.uk                     

mailto:dan@comms2point0.co.uk
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